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All About Food

International Trade Show Exclusively
for the Food and Beverage Sector

9-11 March 2021

Sao Paulo Expo, Sao Paulo, Brazil

500 14,000sgm

exhibiting brands of exhibition area

VISITOR PROFILE

15,000

F&B buyers

[ Retail, Foodservice, Horeca, Importation, Distribution, Group Meal Operators and other F&B buyers ]

EXHIBITOR PROFILE
®)(w)

MEAT CHILLED &
FRESH FOOD

AGRIFOODS

DAIRY DRINKS &

HOT BEVERAGES

FINE FOOD

ORGANIC

SWEETS &

o) (L)) ) (@) ()

BREAD & BAKERY

FOOD SERVICE
SNACKS

TOP 10 REASONS TO EXHIBIT
1 L2 .3 LA

. /B Y
Exhibition exclusively The most international Unique mon.1ent with Great ROI with easy- F&B buyers t.h atare
W . F&B buyers/importers . actively looking for
focused on the F&B exhibition in Brazil for g access exhibition
indust FRB fact that only visit K new products and new
industry. manufacturers. ANUFOOD Brazil packages. suppliers.
. J RN J J J
by |
B e \ Wa. ~\ 10 )
. Pre-exhibition “We Take Care”
. Matchmaking promotional activity for _
Multichannel F&B for all - : . services from
- programme for a international exhibitors
buyers from Brazil international exhibitors L Powered by Koelnmesse,
L to generate leads and ) .
and South America in (included at no an lified booth A worldwide leader in
the same event . orive quatiied boot nuga. trade fairs for the food
: additional charge). visitation (included at no .
" & beverage industry.
additional charge).
. / J \ J J

9,000

visitors from 31 countries

60

exhibition space
(vs previous edition)

400

exhibiting brands

F&B buyers from 9 South American countries:
Argentina, Brazil, Bolivia, Chile, Colombia,
Ecuador, Paraguay, Peru, Uruguay

QUALIFIED F&B BUYERS

would recommend
ANUFOOD Brazil
to their colleagues.

have an important
role in the purchasing
process at their
companies.

the exhibition.

were "very satisfied"
or "satisfied" with

11 International Pavilions
e 2 Brazilian Pavilions
« 24 exhibiting countries
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finding new products and new suppliers

MATCHMAKING PROGRAMME
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visited ANUFOOD Brazil 2020 with the objective of
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MATCHMAKING

BIZNES
LES AFFAIRES

41

buyers

1,250

meetings

Buyer Sector

Supermarket chains,

Wholesalers, Importers/Distributors,
Resorts, Restaurant chains,

Hotel chains. Chile

Brazil Colombia

Egypt
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Countries participating in the Business Round
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Paraguay

Peru Qatar
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For additional information contact our team in Brazil

Michael Fine - Project Manager
m.fine@koelnmesse.com.br

koelnmesse

'@' @ @ anufoodbrazil.com.br
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